


Shping (Authenticateit) History

AIT was born as POC Project AIT partners with AIT partners with
a Melbourne Startup Proof of concept with 2 GS1 Australia WCO
Founded by Gennady Australian brands ran for 12 GS1 Australia selects AT integrates with World
Volchek and a group of months from 2013 to 2014 AIT as a preferred Customs Organisation
enthusiastic entrepreneurs N o Track and Trace <
in the space of brand =i i solution for members e={
protection, logistics and o o of GS1 Australia. -
marketing. &N N |
@ o —@
o ~ ~ =
System development ~ = GS1AU- o fMT Wins o | AIT partners with
First version of AIT sglutlon (o Case Study o iAWARD o GS1 SG.MTRU o
was developed by mid Late 2014 case study on ! !
2013. ful POC was published Authenticateit wins 1°t prize and AZ
successiy was publi ) as a consumer product of GS1 MO selects AIT as a
the year. preferred Track and Trace
solution for their members.
’//j/////,\
/////7//\//\\/\
shping

Disclaimer: All images of products are used for demonstration purposes only and does not imply an endorsement or cooperation in one way or the other

~ e L mm A o~ et~ e oA L



Shping (Authenticateit) History

[ 8_ 10 12 D
AIT partners with AQ UN selects AIT AIT broadens its Launch of Shping
AIT signs a partnership As part of the vigorous Scope & ICO
ith the NZ selection process we have )
Zgor\?:rr:rir:n\:igwaez food also been selected as a AIT and engages In June 2017 new Shping
testi d certificati preferred platform by the Strategy consultant to platform  with  Shping
esting and certi |.ca lon (g United Nations as a brand (o) assist with repositioning O Security, Shping Marketing'\
body, Asure Quality i protection for a project i i and Shping App is
O with one of Chinese O O Launched O
provinces. N N
[ ) y—.
O O 0
g AIT starts 8 AIT partners with S
AIT partners with 9 development of ; | Organic Australia &y
p Marketing and CA AIT  can .now vaIid?te
DHGate products with Australian
Modules Organic certification.

AIT partners with the 3rd
largest e-commerce
platform in China ( DHGate),
to help them combat IP
infringement on their

platform.
Il
" shping Training
shping

AIT realises the need for
Marketing and CA to join
dots and make a more
complete USP

Disclaimer: All images of products are used for demonstration purposes only and does not imply an endorsement or cooperation in one way or the other
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A trusted Data Exchange Ecosystem
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Russia
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Malta
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©

Australian
Organic

POCCEABXO3HAZI30P

@EIEPAABHASL CAVIKBA
110 BETEPHHAPHOMY H
HTAPHOMY

ll i ‘ “\\}\

National Farmers’
FEDERATION

IA AsureQuality I

WORLD CUSTOMS ORGANIZATION

| OECD|

Disclaimer: All images of products are used for demonstration purposes only and does not imply an endorsement or cooperation in one way or the other
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What are the Industry Standards

/TR
@1
NSl

International
Organization for
Standardization
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m healthy cow

FAT 2,8 %

o

GTIN
(01)094211901669

resh itk trom RSt
FAT 2,8 %

o

GTIN
(01)094211901669

What is Traceability and Serialisation?

GTIN
(01)094211901669

SGTIN
(01)094211901669(21)001

SGTIN
(01)094211901669(21)002

SGTIN
(01)094211901669 (21)003

Disclaimer: All images of products are used for demonstration purposes only and does not imply an endorsement or cooperation in one way or the other
Strictly confidential material. 2017 Copyright © of Authenticateit Pty. Ltd.

GTIN
(01)094211901669

FAT 2,8 %

.- o S\

SGTIN
(01)094211901669(21)004




No
Serialisation

GS1 DataBar
One Barcode

GS1 EAN13/14

A
Fresh milk from
FAT 2,8 %

- W

M

| —— e

Gl SGTIN
SEAREID DI 015449000000996(21)004
N
i
ShPing Disclaimer: All images of products are used for demonstration purposes only and does not imply an endorsement or cooperation in one way or the other

Strictly confidential material. 2017 Copyright © of Authenticateit Pty. Ltd.

With Serialisation

GS1 Datamtrix
Duel Barcode Solution

A
Fresh milk from
FAT 2,8 %

- W

01 0942115016691

SGTIN
015449000000996(21)004



Same number - different barcode types

[Gin ] [enn]| [enn| | Grn | [ ciar | GLN [Gar] |sscc| || | Gian | Ic'rml[cm] | gin | |Gsen|

[ sscc| | sscc |

alﬂm"-ﬂ-w&la.w

MANUFACTURER ITEM CASE PALLET TRANSPORT DISTRIBUTOR TRANSPORT PALLEY DISTRIBUTION ITEM RETAILER CONSUMER
CENTRE HEALTHCARE PATIENT
PROVIDER  CaAReGIVER
OPERATOR
COMPANY & LOCATION LOGISTICS & SHIPPING ASSETS
Global Location Number (GLN) Serial Shipping Container Code (SSCC) Global Individual Asset Identifier (GIAI)
Global Shipment Identification Global Returnable Asset Identifier (GRAI)
PRODUCT Number (GSIN)
Global Trade Item Number (GTIN) Global Identification Number for SERVICES & MORE
Serialised Global Trade Item Number (SGTIN) Consignment (GINC) Global Service Relation Number (GSRN)
Global Document Type Identifier (GDTI)
Global Coupon Number (GCN)
///////l\
///////\\\\
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Shping now offers:

=1,
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Shping Marketing

Shping Security

EPCIS serialisation and
traceability platform

Consumer engagement and
marketing platform

= ////////
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Shping app

for consumers




Shping now offers:

Pl
"

Shping Security

EPCIS serialisation and
traceability platform
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Production Distribution

Raw
Material

Point
of Sale

JU g

Raw Material to the
Point of Sale and Beyond

Recycling Secondhand Market

=,
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Shping now offers:

20

N\

Y/ .
N\

i

Shping Marketing Shwine ao
Consumer engagement and

: for consumers
marketing platform
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< Product Info I
S A AT ‘h\4~ % l

Product Info

o

Q Q
4&%@5’?\&@ 402

Orgamc
CERT. NO. 274P

ACO e

You can earn 50 points at this page!

- 4/ 50
AUSTRALIAN
b CERTIAED
GRGAMIC

Full Cream Milk 1 Litre

T A
ﬁ'@&}% 4%@§

Certlﬁcate of Compllance

‘Australian
Certified
Organic

CERTIFIED OPERATION

Synergy Natural International
o e S e 08 AUSTRALA
- o o Genticaton Numser 10130

poner. foo, Liense roceser

Full Cream Permeate Free | ) —

H (25)

DID YOU KNOW...
Australlan Certified Organic is the Iargsst and most f | This product is
d cer .
authentic
! . qp
e Y A Verified by Global Traceability
o @ ‘/\ @ Q j Platform
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Nutrition Facts

15% (32g)

S5 N

e

0O BELL ¥ 421 PM

| -

eee CBELL T
RS

Follow brand
By allowing the consumer
15% (32g) to adjust the nutritional

Nutrition Facts

Ingredient — . lever of a product, they
Selection | can control and/or
- - awounrs recalculate the portions
. - Citric acid is a weak organic acid. It - e
Select an ingredient  Bamm presersvo wich Calories ok | based on their specific
and learn Wh’.élt.lt AT TotatFat e | consumption and health
means. Read it in saturated Fat o8 ”

your preferred e at o reqUIrementS.. For .
- language. Potunsatrated at 0 ‘ example, Shping will
Monounsaturated Fat ¢ recalculate the nutritional

, ‘:f“‘*"" value if only half of the
- product is consumed.

Potassium

Disclaimer: All images of products are used for demonstration purposes only and does not imply an endorsement or cooperation in one way or the other



Deliver immersive experiences to support
IS T ..

your customer’s journey

24,
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Deliver immersive experiences to support

I T ..
your customer’s journey ' "

.

g -

00000 BELL ¥

*eec0 BELL 7 421 PM

s ‘ View Video
l S\
i 4
T
- HITTIHIT ,//' .‘
=
i
shping

Disclaimer: All images of products are used for demonstration purposes only and does not imply an endorsement or cooperation in one way or the other
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Deliver immersive experiences to support

I W ..
your customer’s journey
J ‘—ﬂ .

0000 BELL 7 421 PM

*eec0 BELL 7 421 PM 00 BELL ¥ 421 PV

View Video

= /////,,
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Deliver immersive experiences to support
IS T ..

your customer’s journey

e

Lo
T

000 BELL F 421 PM 2% 0> ' I

421 PM

TW Steel

Features
Movement 2415 (3-hands) from Miyota
A A Made of high grade 316L steel
A Dismeter of the case 45 mm

ee00 BELL ¥ 421 PM

24
\/\\<\

Ui

shping
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TN T
Deliver immersive experiences to support
NS TEEE ..

your customer’s journey

421 PM

TW Steel

. A 4«21 PM 2% 0
o0 BELL F 421 PM 2% SELL o -

47

; L
i |
Features
Movement 2415 (3-hands) from Miyota
Made of high grade 316L steel
Diameter of the case 45 mm |

Disclaimer: All images of products are used for demonstration purposes only and does not imply an endorsement or cooperation in one way or the other
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TN T
Deliver immersive experiences to support
NS TEEE ..

your customer’s journey

eeecs BELL ¥ 421 PM

Features
Movement 2415 (3-hands) from Miyota
- Made of high grade 316L steel
*ee00 BELL T 421 PM 2%0 > e00co BELL T Diameter of the case 45 mm o0 BELL F 21 PM
In The Making Of TW Steel Cream dial Pl -

Reinforced mineral crystal

Crown is covered by a crown cap which is attached
10 the case with a hook

0 ATM water resistant

Rerum laathar etran with claal slsen

A‘A

Disclaimer: All images of products are used for demonstration purposes only and does not imply an endorsement or cooperation in one way or the other
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Dellver immersive expenences to support
IS TN ..

your customer’s journey

00 BELL T 21 PV

ee00 BELL ¥ a1 PMm 2%

In The Making Of

000 BELL T 4:21 PM o000 BELL P 4:21 PM 2%0 >

TW Steel

A‘A

Features
Movement 2415 (3-hands) from Miyota
Made of high grade 316L steel
Diameter of the case 45 mm
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Customise and structure incentives to sustain your consumer

—

y T —

engagement goals
b -

Sketch 100% -

Great job!

Scan Product 4 You just earned your first 10 points and
your first badge!

Watch a Video

Write a Product Review

Rate your Product

Every scan and product review brings you
different amount of points depending on

Connect on Social Media your level

You earn more when scanning products of

Activate a Warranty |

RN ET B &

and more

-~

4"////
Z/ \/\\(\

Ui
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Consumers in many ways,

including purchasing products from our partners

woouozewe

Q
o)
o}
Q
®
9
)
<
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Deliver next-level targeting personaliseed

to select groups of individuals

CLIENT POOL Female, 18 — 30 Hi Alice,

AGGREGATOR Your favourite, fresh organic

In a household of 4+ people granny smith apples are now in
season!

In Yarraville Would you like a fresh batch home
delivered for your family this

Loyal to our brand —) evening?

Who scanned in the last 2
weeks

moming _
q CLICK TO ORDER
morring RSN

=/, /////,

AN
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shping
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Customise your message to align with

e

“eee0 BELL F 421 PM P 2% “esecc BELL T a21PM

eee O BELL T 421 PM

Kellogg's Special K Protein Kellogg’s Special K Protein Kellogg's Special K Protein

Satisfies Hunger Longer. Satisfies Hunger Longer. Satisfies Hunger Longer.

Kellogg's Kellogg's Kellogg's

T (25) P (25) w (25)
W “Thanks for continuing to
&
Welcome anc_i thanks Wow - glad to see you buy Kellogg's!
for scanning! are continuing to enjoy

We just love hearing
from our fans!

icklv!
Did you know that Kellogg's our product so quickly!

is 100% Australian? We'll give you shping
points with each new

scan, so you can reap the
rewards of enjoying

Join us on our Facebook
page for exclusive
updates, giveaways and

Check out how we source
the ingredients to bring our

49/// /////I.
= \
Ui

shpin
9 Disclaimer: Al
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Bring relevant content

Shping Marketing allows you to specifically customise your product information

Culture Climate Age and Gender
Show them information that is Product information that is in Target specific age and gender
relevant to them, such as video line with the climate of the groups, for example Norco milk
content that follows the cultural region. For example, an ice cold could target male teenagers by
beliefs of a region drink to quench your thirst this PREEIE) HE i EUIES Sieng

muscles, or Norco could target the
older generation by promoting it as
the best option for bone strength.

summer,

=i,
(SN

//////////

shping

Disclaimer: All images of products are used for demonstration purposes only and does not imply an endorsement or cooperation in one way or the other

Geography

Particular regions are more popular
with certain products. Either target
this market, or launch your product
into untapped areas. You could even
endorse a specific celebrity, star or
advocate that are popular, iconic and
symbolic within a region.



When a product with no
Brands in that You can earn 50 points at this page! . Configu red rewa rds is

category that give 3 4/ 50

you more points Py scanned, Shping lets the
oo s a2 Milk Full Cream Milk T Litre | customer know which other

‘ = S Full Cream Permeate Free

) brands in the same

8 X10 I | category (BRIC based) offer

: 1K v/ authentic ey .
‘ O additional Shping Rewards.
( o . :

2.
////’ (/4((\\

T
shping
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o
Immersive
Product
information

N v N oo
Traceability & Authentication E - —

Personalised \ Product —
”Shout outS”TM cErtification _.—:—vn ———— --—-———-—-—-—-A_“
T f ‘ o

Datamatrix : m————"
barcode

Detailed
Nutritional
Information

-

Live Customer
Interaction

Earn Rewards

Shping Marketing
Analytics
The
New

Zealand
Dairy

Disclaimer: All images of products are used for demonstration purposes only and does not imply an endorsement or cooperation in one way or the other CQ,



& C' @ https://www.koalabi.com/women/women-classic/koalabi-double-toggle.html

i Apps M Gmail “b HubSpot | Inbound... Calendar ., Authenticateit Part...

[Ed Facebook [f§] Welcome! | Linkedin Time Converter - C... @ Google Translate ﬂ Flipboard & Salesforce % Zendesk &, My Drive - Google... ¥ Download

E Track Order | My Wishlist | Login | Register | Help  AUD

Search entire store
Koalabi. WOMEN MEN KIDS NEWS&PRESS ABOUTUS CONTACTUS

Australia ﬂ MY B

HOME / WOMEN / WOMEN CLASSIC / KOALABI DOUBLE TOGGLE

KOALABI DOUBLE TOGGLE

BE THE FIRST TO REVIEW THIS PRODUCT

AUS199.00 Availability: In stock

Scan with
? .':.C color [l W
Black v
Authenticateit

5 :

LOADING... Size Chart
Qty: 1 = ADD TO BAG SAVE FOR LATER
W Tweet

DESCRIPTION WRITE A REVIEW

These vintage inspired boot feature the classic warmth and comfort that we all know an
with a twiet Featiirina an nnen hant stvle fastened with twn stvlich tnnnles and elasticis

’//" ///r
AN

//"/7/////
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Onboarding process

Shping Security

*  Product Catalogue
Serialisation

» Barcode Application
*  Traceability

»  Warranty Activation
Shping Marketing

*  Product Catalogue
» Shping Bots and content development
»  Campaigns

Cost of ownership

=/ /////,
U //\/>\/\/\

shping

er: All images of products are used for demonstration purposes only and does not imply an endorsement or cooperation in one way or the other
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Onboarding process

Shping Securiy The first step requires loading your product range into the Shping Security

. Product Catalogue portal; this can be completed manually via the portal simply by importing
spreadsheets containing the relevant product information (i.e GTIN, name,
description, image, size) or by import or via integration with your ERP

2
AN

i
shping

Disclaimer: All images of products are used for demonstration purposes only and does not imply an endorsement or cooperation in one way or the other



Onboarding process

During the packing process, Shping Satellite Solution will:

- Generate unique product identifiers in the form of GS1 Datamatrix codes
> Serialisaion - Print label or a swing tag with GTIN, RRP (based on the destination) product
+ Barcode Application .. .

description, and GS1 Datamatrix code

Scan
GS1 Datamatrix
== pe— 2
0 \
Scan with Authenticateit App: | . \ S
+ Authenticity Check | 6 Koalabi. AN
+ Warranty Activation vg 1 Ay N
= » Ownership Registration 1 SN
° * Rewards, promotions and more | III‘ ‘lmlllll b
I Authenlicate () v I 91342336 000011 | E
: Once purchased, peel of - ,'
this label for warranty and A
| registration instructions. s
’
A9 All products of Koalabi A : /’
. . Brand are Protecled by  nureccan s
Authentic View Warranty | Poethers e
s

4/’////’:
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Disclaimer: All images of products are used for demonstration purposes only and does not imply an endorsement or cooperation in one way or the other
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Onboarding process
’ iy
~
4 s/

\‘

Shping Security

*  Product Catalogue

+ Serialisation

+ Barcode Application

*  Traceability

»  Warranty Activation

Shping Marketing

*  Product Catalogue

»  Shping Bots and content development

Scan
GS1 Datamatrix

Scan with Authenticateit App:

»  Campaigns _ + Authenticity Check 6 Koalabi.
Cost of ownership + Warranty Activation a A

* Ownership Registration

* Rewards, promotions and more

9 !42336'00001 1|

Once purchased, peel of
this label for warranty and
registration instructions,

=

’/4,///////’1»
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Onboarding process

When customer scan GS1 Datamatrix code, almond other product related, the
option of Warranty Activation is given.

Product Info

50mm steel case, 3 hands, date, sunray blue dial,
steel bracelet

»  Warranty Activation

Authentic

Current location

Swico, Meadway, Haslemere, Surrey, GU271NN, United
Kingdom

Product info

TW Steel Logo

Tap here to fill entire screen

=/ I’///y' —1 <
AN = (] <

//‘/7/////
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Onboarding process

When customer scan GS1 Datamatrix code, almond other product related, the
option of Warranty Activation is given.

Activate Warranty
»  Warranty Activation
24/07/2017
Manufacturer Warranty Extended Warranty
ap here to fill entire screen
’//" ///: (] <
PN = J S
i
shping
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Onboarding process

Rand owner, can view all the registration and based on the selected verification
process (i.e recept number) either accept them or reject them

»  Warranty Activation

s aR | =
TW Steel
J#® DASHBOARD S Geiniiog
%‘ Socialization
[ Provucr mavacemeNT i dule allg history and send brands broadcast messages using Live Chat.
Alsoit allows to review and accept or reject product y submitted by
= Phices
&) REWARDS READ MORE
RAW MATERIALS
owastip CZIE=
v TRACK& TRACE Actions Status Request Date Databar Product Name Participant Mobile user Contact email Purchase Date
by crmmErmEn @ Pending 24/07/2017 010871883636163021000000000054709 ©B203 TW Steel Brandon Josh Sapang brandonjosh_sapang@yahoo...  16/07/2017
LR NI v ¢
@ scounry 10 items per page

il REPORTS
e ACCOUNT AP

3 SYSTEM SETTINGS

? e

21,
AN
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Onboarding process

System keeps registry of all purchased item, stores they been purchased at.
Warranty related information, and can provide different warranty instructions
to the end user depending on different parameters (store, type of product etc)

»  Warranty Activation

Ownership request

Info Photo  Chain of Custody

Date Recipient
19/10/2015 1:35:49 PM TW Steel
19/10/2015 1:35:49 PM TW Steel HK Trading
10/11/2015 2:36:54 AM TW Steel
10/11/2015 2:37:32 AM TWS Asia LTD

Mo« 1T e

ACCEPT REJECT

6’7//’:
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Onboarding process

Unless this has already been done for Shping Security; you would need to
create your product catalogue. This can be completed manually via the portal
simply by importing spreadsheets containing the relevant product information
(i.e GTIN, name, description, image, size) or by import or via integration with
your ERP

Shping Marketing
*  Product Catalogue

2,
AN
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Onboarding process

You could use your current digital agency to develop customise content for
Shping Marketing or we can refer you to an agency who can work with you
directly on content development and Shping configuration.

Shping Marketing

+ Shping Bots and content development
» Campaigns

’//’///r
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Onboarding process

e The official
A2 partner of the
4 S project in
Europe

),
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